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The Publisher’s Channel of Choice for Building Audience Trust

Trust seems to be on thin ice. Between fake news and questions around data privacy,
it's easy to see why consumers are leery of virtually everything they see online these days.

But, all hope is not lost!
We asked 1,000 people about the role trust plays in how they consume information online.
Here's what publishers and advertisers need to know:

% ¢ o

= B

TRUST IN THE MEDIA'IS STILL
ON SHAKY GROUND
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oo o N Mediais still the least
trusted institution*

Online-only
media earns
just a

55%

trust rating

THIS IS AMAJOR CHALLENGE FOR PUBLISHERS

73%

of Americans worry - = g of Americans
about false information = o, = = trust social media
or fake news being used =—= =& o as a source of news*

as a weapon*

EMAIL HAS PROVEN TO BE A MORE
TRUSTED CHANNEL

Subscribe To Get The Latest Updates

of adults subscribe to some

Your Email i i
our Emai kind of email newsletter

as the #1 reason subscribers
read publishers’ emails

say trust in the publisher sending
the email entices them to read it

SUBSCRIBERS HONOR THAT TRUST

Fewerthan ¢ ,scribe using a secondary address.

40 /O The majority use their primary email.

Only mark email as spam when they no longer want to receive it.

2 5 O/ This points to respect for the brand and a desire to do no harm just
O  because their interests change.

TRUST IN THE PUBLISHER TRANSLATES
TO ADVERTISERS

CONSUMERS RECOGNIZE THAT “FREE” CONTENT
COMES AT A CST
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PAY NOW

prefer free mobile apps that
contain ads than to pay for
the app with no ads
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AND, THEY'RE NOT JUST WILLING TO ACCEPT ADS.
THEY'LL TAKE ACTION.

Fewer than

1 outof 3

use a digital ad blocker
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Nearly

2 out of 3

click on ads in email if
they're relevant

will click on a website
ad on a site they trust

will click on an email ad
if they trust the sender

Email is a highly effective, personalized engagement channel that enables
publishers and their advertisers to build and maintain subscriber trust.

By putting publishers in control of content distribution, traffic and advertising

partners, email drives both engagement and revenue by eliminating reliance
on third-party social platforms.

*2019 EDELMAN TRUST BAROMETER - Global Report - #TrustBarometer




